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UPcoming Business Socials 

Thursday, February 9	 5:30-7:30pm
Hosted by Larkfield Florist & Gifts
Location: 558 Larkfield Center, Santa Rosa 

Thursday, March 8	 5:30-7:30pm
Hosted by Recherche du Plaisir 
Location: 3401 Cleveland Ave, Suite #9, Santa Rosa

Chamber Meetings

Tuesday, February 14
Board of Directors 
11:30am - 1:00pm 
Grace Fellowship 

Wine country Harvest Faire & 
business Showcase

Wednesday, October 3, 2012 4 - 8 pm 
Hosted by 60+ Local Businesses
Location: Wells Fargo Center for the Arts
50 Mark West Springs Road, Santa Rosa

Ribbon Cuttings: 

Thursday, February 9
Ambassadors
4:00pm - 5:00pm 
Chamber Office

www.sonomaconnection.comwww.amwater.com

Saving Water
Saves Money

www.californiaamwater.com • (888) 237-1333

Interested in having a 
Chamber Ribbon Cutting?  
Contact Susan Lindstrom
GuardianCaregivers.Net

info@guardiancaregivers.net

Best Western Plus Wine Country Inn & Suites is waking up to green

continued from page 4 Under the program, Best Western Plus Wine Country Inn & Suites will collect two dollars 
per night from hotel guests.  Funds will be used to purchase carbon offsets in support of emission-reducing 
projects across the country such as renewable energy from landfill, energy efficiency, composting and recycling - 
making each hotel night completely ‘carbon neutral’.   The guest’s contribution offsets 128kg of CO2-e (or carbon 
equivalents).  That’s about the same as taking 11 cars off the road for the day.  All EcoStayTM Carbon Offset 
Projects are registered on the Markit Environmental Registry to provide transparency.  In addition, each offset tonne 
is uniquely serialized to ensure proper retirement and avoid double counting.

But that’s not all. The program also supports on-site environmental upgrades and renovations, further reducing the 
hotel’s impact.  A typical 150 room hotel can produce three tonnes of greenhouses gases each day.  That’s the same 
as driving 200 cars, heating and lighting 100 homes or taking 5,000 airplane flights.  Guests at Best Western Plus 
Wine Country Inn & Suites now know they are helping to significantly reduce these emissions caused by their stay.

“EcoStay is a terrific program,” Todd Anderson continued, “we’re seeing both leisure and business travelers these 
days that are seriously concerned about their carbon footprint. This is our way of letting guests know that we share 
those concerns and we’re doing something about it.”

“We’re very proud of the EcoStay program, and the hotels who have embraced it,” said Christina deVries, Director 
of EcoStay. “These hotels are leaders in environmental consciousness and responsibility.  They aren’t just talking 
about reducing green house gases – they’re doing it.”    Details at www.ecostayprogram.com	

The Best Western Wine Country Inn & Suites is available to serve the needs of both corporate and family 
travelers. We are thrilled to be the latest addition to the Best Western family in Sonoma County. A proud member 
of the Heritage Hotel Group (www.heritagehotelgroup.com), Best Western Plus Wine Country Inn & Suites has just 
completed an extensive renovation in all public areas and guest rooms. We are within minutes of 30 major wineries 
including Kendall Jackson, Korbel & Rodney Strong. Our location is just six miles from Charles M. Schulz (STS) 
Airport, 20 miles from Calistoga and The Napa Valley, and 55 miles from the city of San Francisco. Visit our website to 
learn more about us and book your reservation today:  www.winecountryhotel.com, or call 707-545-9000.			 
						      Todd Anderson, Phone:  707-545-9000, Email: tanderson@heritagehotelgroup.com
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BlOG fOr 
BUSINESS TIPS

Join the ongoing 
conversation at 
markwest.org

Sales - The Key to Success

Happy Valentines Day, amazing how time flies.  Unfortunately we are still  
hearing over and over that either the economy is improving or not.  In my mind 
when things get tough the tough get tougher and one way to toughen up in the 
business environment is to become more focused on sales and your sales team.  

To begin with, it is important to instill in your sales team that sales is a numbers 
game i.e. the more people you see or present to, the better chance you have in 
succeeding.  The general formula is for every ten calls you make, three will show 
interest, and one will actually buy your product. That is why persistence is so 
important. 

Many in the retail market will complain that the customers are not coming 
through the door.  These are hard times and it is important to be a bit more 
creative and reach out in lieu of waiting for people to simply walk through the 
door.

An important thing to remember when working with the public is that your 
self-esteem does not depend on anything outside of yourself.  Do not let your 
customers affect your attitude. 

Some ideas to remember:
    Salespeople are not born. They are developed through training and incentives.

    Remember:  A good attitude is good for business.  Have your salespeople read positive   
materials each day.  Don’t be afraid to include them in the process and have them provide 
marketing ideas.

    Staff meetings are important, have one on a regular basis.  Include in your meetings 
some information or guidelines on sales.   During these challenging times, this is extremely 
important.  It both informs and keeps your sales team motivated.

    Salespeople love acknowledgement – Find ways to praise them on a regular basis.

    Hints when owners/sales staff attend meetings – put ten business cards in your pocket.    
Introduce yourself to ten strangers, give them your business card and then meet up with your 
friends.

    It helps to attend Chamber Events. Networking is more important now then it has ever 
been.  Let members know about you and your business; and remember to invite them down.

    Keep track of your customers. Make sure you have their information so you can send out 
notices of specials or events you are attending.

    To keep your sales staff motivated, have reading material available that inspires and do 
not forget to say “thank you for doing a good job.”  All of this helps your bottom line.

     Look around you and see what types of businesses are close at hand.  Walk in and 
introduce yourself and see if you can support one another i.e. distribute flyers or make 
referrals.   By getting to know one another you can help one another with their business.

One thing that I do when attending meetings is to put five business cards in my 
pocket (ten for bigger meetings) and do not socialize with my friends until I have 
met five new people and have their card, as well as making sure they have mine.

Get your name out there.  Some ideas are: attend Chamber Meetings, donate 
a raffle prize, bring flyers and ask the facilitator if you can announce what is 
happening in your business, and talk with a minimum of ten people a week you 
do not know and make sure you give them a business card.

Putting on your creative hat can be lots of fun and remember each new person 
you meet can become your next customer or source for a referral.

Happy Sales!!                                               Respectfully Submitted by  Elaine B. Holtz   

NortonHoltz Business Solutions
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Promote your business with 
your flyer in the Chamber newsletter.  

You supply the flyers - We do the work!

officers

President 
Brian Molsberry                 Molsberry Markets, Inc.
546-5041 Molsberry522@sbcglobal.net

President-Elect
Shawna DeGrange                   Cloverleaf Ranch
545-5906        cloverleafranch@hotmail.com 

Past President, VP Public Relations
Will Brodt                                ADT Security Services
539-5133  will@grafixoncall.com

Corporate Secretary
Susan Lindstrom         Guardian Caregiver Connections
328-2588  guardiangivers@gmail.com

Corporate Treasurer 
John Essman                  Sonoma CONNECTION
433-8774       john@sonomaconnection.com

VP Business Services
Elaine       B.      Holtz       Norton & Holtz Business Solutions
527-5987       elaine@nortonholtz.com

VP Community Services, Membership 
Patricia Dearmin                              539-4945 

Directors

James Bajgrowicz        Office of James Bajgrowicz
235-9774 jimbajgrowicz@gmail.com

Laura Buhrer             Exchange Bank/Larkfield
524-3077 buhrerl@exchangebank.com

Stephanie Munson                  Goodwill Industries
523-0550 ext. 213            smunson@gire.org

Steve Plamann                  Aaction Rents
838-4373      stevep@aactionrents.com

Sue Sloat                    Mark West Union School District
524-2970 ssloat@mwusd.org

Doug Williams          Rincon Valley Fire District
539-1801 dwilliams@rvfire.org

Head Ambassador               
Anthony Geraldi	         SC Airport Express               
837-8700       tony@airportexpressinc.com

OFFICE Volunteers                      
Patricia Dearmin        Elaine   B. Holtz        Jim Bajgrowicz
578-7975 office@markwest.org
  

Mark West Area Community Information

AREA POPULATION - within a 3 mile radius - 20,000
ELEVATION - 160 feet above sea level
BOUNDARIES - Area approximately bounded by:
   Shiloh Road - North            Piner Road - South
   West Olivet Road - West     Lodge on Mark West Springs Rd - East

The Lark Newsletter is published monthly under the direction of: 
The Mark West Area Chamber of Commerce & Visitors Center
4787 Old Redwood Hiwy, Suite 101, Santa Rosa, CA 95403

ADVERTISING: 6 months $107.50; 1 year $200
FLYER INSERTION: $35 per issue.  
You supply a pdf version of your 8.5” x 11” flyer to info@markwest.org  
You can pay online @ http://markwest.org/payment/ 
 
The Lark Newsletter is emailed to member businesses each month.
For more information, contact the Chamber Office at 578-7975.

Editors: Kathleen Palmer & John Essman                         (707) 433-8774
               Sonoma CONNECTION                             info@sonomaconnection.com                  

Deadline for publication is the 3rd Wednesday of the month. 
Please email your materials to info@markwest.org

Chamber Membership Dues
Effective May 1, 2006

Standard Dues                         Non-Profit Dues

$125.00    Business (1-5 Personnel)          $110.00

$175.00    Business (6-10 Personnel)         $155.00

$245.00   	 Business (11+ Personnel)          $215.00

$625.00         	Corporate Sponsor  

$  95.00         	Individual (no business affiliation) 

	
You can pay online @ http://markwest.org/payment/



4787 Old Redwood Hwy, Suite 101
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Bringing Business & the Community Together!

After Hours
Business Social

Thursday, February 9
5:30- 7:30pm

Hosted by
Larkfield Florist 

& Gifts
558 Larkfield Center

 

Thank You to Our Corporate Sponsors!

Thank you to our 22nd Annual Harvest Faire & Business Showcase Vendors & Participants!

Pacific Coast Air Museum

MORE PHOTOS NEXT MONTH!
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